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(incorporated in the Cayman Islands with limited liability)

ANNUAL RESULTS ANNOUNCEMENT
FOR THE YEAR ENDED 30 JUNE 2003

CHARACTERISTICS OF THE GROWTH ENTERPRISE MARKET (“GEM”) OF THE
STOCK EXCHANGE OF HONG KONG LIMITED (THE “STOCK EXCHANGE”)

GEM has been established as a market designed to accommodate companies to which a high
investment risk may be attached. In particular, companies may list on GEM with neither a
track record of profitability nor any obligation to forecast future profitability. Furthermore,
there may be risks arising out of the emerging nature of companies listed on GEM and the
business sectors or countries in which the companies operate. Prospective investors should be
aware of the potential risks of investing in such companies and should make the decision to
invest only after due and careful consideration. The greater risk profile and other characteristics
of GEM mean that it is a market more suited to professional and other sophisticated investors.

Given the emerging nature of companies listed on GEM, there is a risk that securities traded
on GEM may be more susceptible to high market volatility than securities traded on the Main
Board and no assurance is given that there will be a liquid market in the securities traded on
GEM.

The principal means of information dissemination on GEM is publication on the Internet
website operated by the Stock Exchange. Listed companies are not generally required to issue
paid announcements in gazetted newspapers. Accordingly, prospective investors should note
that they need to have access to the GEM website in order to obtain up-to-date information on
GEM-listed issuers.

The Stock Exchange takes no responsibility for the contents of this announcement, makes no
representation as to its accuracy or completeness and expressly disclaims any liability whatsoever
for any loss howsoever arising from or in reliance upon the whole or any part of the contents of this
announcement.

This announcement, for which the directors (the “Directors”) of Bee & Bee Natural Life Products
Limited (the “Company”) collectively and individually accept full responsibility, includes particulars
given in compliance with the Rules Governing the Listing of Securities on the Growth Enterprise
Market of the Stock Exchange for the purpose of giving information with regard to the Company.
The directors, having made all reasonable enquiries, confirm that, to the best of their knowledge
and belief:- (1) the information contained in this announcement is accurate and complete in all
material respects and not misleading; (2) there are no other matters the omission of which would
make any statement in this announcement misleading; and (3) all opinions expressed in this
announcement have been arrived at after due and careful consideration and are founded on bases
and assumptions that are fair and reasonable.

* For identification purpose only
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FINANCIAL HIGHLIGHTS

• Turnover increased by approximately 40.6% over the last fiscal year to approximately
HK$88,337,000.

• Net profit increased by approximately 32.3% over the last fiscal year to approximately
HK$18,009,000.

• Basic earnings per share increased by approximately 9.8% over the last fiscal year to
approximately HK4.92 cents.



- 3 -

ANNUAL RESULTS

The Board of Directors (the “Board”) of Bee & Bee Natural Life Products Limited (the “Company”/
“B & B”) are pleased to present the audited consolidated results of the Company and its subsidiaries
(together the “Group”) for the year ended 30 June 2003, together with comparative figures for the
previous year as follows:

2003 2002
Notes HK$’000 HK$’000

Turnover 2 88,337 62,850
Cost of sales (54,913) (40,968)

Gross profit 33,424 21,882
Other revenue 2 536 152
Selling and distribution costs (7,600) (3,746)
Administrative expenses (6,519) (2,873)

Profit from operations 3 19,841 15,415
Finance costs (1,569) (1,072)

Profit before taxation 18,272 14,343
Taxation 5 69 (368)

Profit before minority interest 18,341 13,975
Minority interest (332) (362)

Net profit for the year 18,009 13,613

Dividends 6 6,000 –

EARNINGS PER SHARE
Basic (cents) 7 4.92 cents 4.48 cents

Diluted (cents) 7 4.74 cents N/A

Note:

1. Group Reorganisation

The Company was incorporated as an exempted company with limited liability in the Cayman Islands under the

Companies Law Cap. 22 (Law 3 of 1961, as consolidated and revised) of the Cayman Islands on 11 December 2001.
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Pursuant to a group reorganisation completed on 18 December 2001 (the “Reorganisation”) to establish the Group’s

structure in preparation for the listing of the shares on the Growth Enterprise Market (“GEM”), the Company became

the holding company of the subsidiaries of the Group. This was accomplished by acquiring the entire issued share

capital of China Success Enterprises Limited (“China Success”) in consideration of and in exchange for the Company’s

allotted and issued share capital. Further details of the Reorganisation are set out in the Company’s prospectus dated

29 October 2002 (the “Prospectus”). The ordinary shares of the Company were listed on GEM of The Stock Exchange

of Hong Kong Limited (the “Stock Exchange”) on 12 November 2002.

The Group resulting from the Reorganisation is recorded as a continuing entity. Accordingly, the consolidated

financial statements have been prepared using the principles of merger accounting in accordance with Statement of

Standard Accounting Practice 27 “Accounting for group reconstructions” issued by the Hong Kong Society of

Accountants.

2. Turnover and Other Revenue

Turnover represents the net invoiced value of goods sold, after allowances for returns and trade discounts excluding

value-added tax and business tax. An analysis of turnover and other revenue is as follows:

The Group

2003 2002

HK$’000 HK$’000

Turnover

Manufacture and sales of natural

supplementary foods 88,337 62,850

Other revenue

Interest income 308 42

Others 228 110

536 152

3. Profit from operations

The Group

2003 2002

HK$’000 HK$’000

Profit from operations has been arrived at after charging:

Amortisation of goodwill 27 –

Amortisation of technical know-how 173 115

Depreciation of property, plant and equipment 546 214
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4. Segment Information

During the years ended 30 June 2003 and 2002, the Group was principally engaged in the manufacture and sales of

natural supplementary foods. The directors consider that the Group operates within a single business segment.

Accordingly, no business segmental information is prepared by the Group.

An analysis of the Group’s turnover and results by geographical market is as follows:

Elimination Consolidated

2003 2002 2003 2002 2003 2002

HK$’000 HK$’000 HK’000 HK$’000 HK$’000 HK$’000

Geographical market

Segment revenue:

The People’s Republic

of China (“PRC”) 89,228 59,825 (28,755) (13,665) 60,473 46,160

Hong Kong 6,624 23,672 – (6,982) 6,624 16,690

South East Asia 21,240 – – – 21,240 –

Total 117,092 83,497 (28,755) (20,647) 88,337 62,850

Segment results:

PRC 27,037 13,717

Hong Kong (7,020) 1,698

South East Asia (176) –

Profit from operations 19,841 15,415

Finance costs (1,569) (1,072)

Profit before taxation 18,272 14,343

Taxation 69 (368)

Profit before minority interest 18,341 13,975

Minority interest (332) (362)

Net profit for the year 18,009 13,613
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5. Taxation

The Group

2003 2002

HK$’000 HK$’000

The (credit) charge comprises:

Hong Kong Profits Tax

Current year – 368

Overprovision in respect of prior years (57) –

Other jurisdictions

Overprovision in respect of prior years (12) –

(69) 368

The Group did not derive any assessable profits in Hong Kong and thus no provision for Hong Kong Profits Tax has

been made during the year ended 30 June 2003. Taxation for other jurisdictions is calculated at the rates prevailing in

the respective jurisdictions.

Pursuant to the relevant laws and regulations in the PRC, the Group’s PRC subsidiaries are entitled to exemption

from PRC income tax for two years commencing from their first profit-making year of operation and thereafter, these

PRC subsidiaries will be entitled to a 50% relief from PRC income tax for the following three years. The Group’s

PRC subsidiaries are currently in their profit-making year of operation in which they are exempted from PRC income

tax.

Deferred tax has not been provided as there were no significant timing differences as at 30 June 2003 (2002: Nil).

6. Dividends

The Company

2003 2002

HK$’000 HK$’000

Interim dividend paid:

0.5 cent (2002: Nil) per share 2,000 –

Final dividend proposed:

1.0 cent (2002: Nil) per share 4,000 –

6,000 –
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In respect of the current year, the directors propose that a final dividend of HK$0.01 per share will be paid to

shareholders on 28 November 2003. This dividend is subject to approval by shareholders at the Annual General

Meeting and has not been included as a liability in these financial statements.

The proposed final dividend for 2003 is payable to all shareholders on the Register of Members on 20 November

2003.

7. Earnings Per Share

The calculation of the basic and diluted earnings per share is based on the following data:

Earnings

2003 2002

HK$’000 HK$’000

Earnings for the purposes of basic

earnings per share 18,009 13,613

Number of shares

’000 ’000

Weighted average number of ordinary shares for the

purpose of basic earnings per share 366,071 304,000

Effect of dilutive potential ordinary shares:

Share options 13,966 –

Weighted average number of ordinary shares for the

purpose of diluted earnings per share 380,037 304,000
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8. Reserves

Share Translation Special Retained

premium reserve reserve profits Total

HK$’000 HK’000 HK$’000 HK$’000 HK$’000

At 1 July 2001 – – – 2 2

Arising from the Group Reorganisation – – 9 – 9

Capitalisation of reserve – – (10) – (10)

Exchange differences arising from

translation of financial statements

of PRC operations – (2) – – (2)

Net profit for the year – – – 13,613 13,613

At 30 June 2002 and 1 July 2002 – (2) (1) 13,615 13,612

Issue of shares pursuant to public

offer and placing 43,200 – – – 43,200

Capitalisation issue of shares (3,030) – – – (3,030)

Share issue expenses (9,289) – – – (9,289)

Exchange differences arising from

translation of financial statements

of Singapore operation – 8 – – 8

Net profit for the year – – – 18,009 18,009

Dividend paid – – – (2,000) (2,000)

At 30 June 2003 30,881 6 (1) 29,624 60,510
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MANAGEMENT DISCUSSION AND ANALYSIS

Final Dividend

The Board recommends the payment of a final dividend of HK$0.01 per share by the Company for
the year ended 30 June 2003.

Financial Performance

This is the first annual report of the Group as a listed company on the GEM of The Hong Kong
Stock Exchange, following its listing on 12 November 2002. For the year ended 30 June 2003, the
Group showed a satisfactory performance. By adopting a prudent approach in business development
and through exercising careful cost control measures, the Group has achieved a turnover amounting
to HK$88,337,000, representing an increase of 40.6%, as compared to the previous year. Net profit
was HK$18,009,000, representing an increase of 32.3%.

The positive financial results can be attributed mainly to an expansion of the Group’s product
platform, product diversification, growing market acceptance of B & B’s products, sales growth in
the PRC market, and encouraging sales in the Hong Kong market.

Business Review

During the period under review, the Group has successfully broadened its product platform, which
comprises natural wine products and natural products. This has led to a broadening of the Group’s
revenue base. There was also concurrent regional expansion.

Unfortunately, the outbreak of Severe Acute Respiratory Syndrome (“SARS”) in Hong Kong and
the PRC has had an adverse impact on retail activities. There were, however, no substantial effects
on operation. Sales growth of the Group’s products continued to be satisfactory, with growth in its
palm oil business especially significant. The Group is continuously seeking potentially profitable
business opportunities and new markets, while expanding its distribution network.

Natural Wine Products

The Group has successfully expanded its product platform in the category of natural wine products
with the inclusion of different varieties of B & B mead products. The focus continues to be on
sweet and dry mead products, and other B & B mead products will be launched step by step
depending on market conditions. The Group targets different categories of customers for different
products.



- 10 -

Sweet & Dry Mead with 11% alcohol level

Overall growth recorded for the financial year 2002/03 was satisfactory. The Group believes that
sales would have been better but for the outbreak of SARS. During the second half of the financial
year 2002/03, especially from April to June, the incidence of SARS impacted on the sales of mead
due to fewer activities in the food service industry and the pub/karaoke/entertainment sector. This
product is targeted at consumers with higher quality requirements for wine and who enjoy a leisurely
lifestyle.

Sparkling Honey Wine Product

This carbonated mead drink with 4% alcohol level and resembling beer or sparkling wine serves as
an alternative and special beverage to soft drinks. It is expected to be test launched in the new
financial year.

Natural Products

Honey

Sales remained stable for the period under review. Due to bad weather and flooding in the PRC,
there was a price fluctuation on raw honey of around 10%-20% but this had little effect on the mead
business as the Group had sufficient inventory.

Bird’s Nest

Sales were stable over the review period. In the beginning of 2003, the cost and selling prices of
bird’s nest both fell by around 10%, while profit margin remained stable.

Natural Palm Oil Product

In January 2003, the Group acquired a majority 75% shareholding in Hsing Long Trading Co. Pte.
Ltd. (“Hsing Long”), a natural palm oil product trading company incorporated in Singapore. This
acquisition represents an astute business development that will broaden the Group’s natural product
revenue base. It is also a synergistic move in line with the Group’s business strategy of expanding
its product platform. The Group will maintain its focus on business expansion of natural palm oil in
the PRC market and is looking for suitable opportunities for strategic expansion. It is likely more
sales will be generated for Hsing Long in the upcoming financial year.

Natural Herbal Drink

The Group will jointly distribute its natural herbal drink in the PRC, Hong Kong and South East
Asia and will explore the viability of manufacturing the product in the PRC. A market trial of the
product was carried out and the Group has received positive responses from distributors in Singapore/
Malaysia.



- 11 -

Sales and Distribution

The Group’s strategic market expansion plan will focus primarily on business development in the
PRC, where the sales and distribution market is positive, and it will develop direct distribution to
retail outlets through the Group’s own sales and marketing offices instead of distribution solely
through sales agents.

The Group is focused on expanding its distribution network to the PRC cities with business potential,
and will continue to explore overseas markets, especially in South East Asia.

Overseas Markets

Malaysia

The Group has established a joint venture company, B & B South East Asia Ltd., to introduce B & B
mead products and set up a distribution network in Malaysia. B & B brand name products will
initially be introduced through pubs, restaurants, lounges and hotels where customer bases are well
established. B & B South East Asia Ltd. will engage in marketing efforts to increase product and
brand awareness.

Singapore

The newly acquired natural palm oil trading business through Hsing Long also serves to expand the
sales network for B & B. The Group will study the viability of setting up a distribution network for
natural wine products and natural products in Singapore.

Other Asian Markets

The Group will explore South East Asia further for other distribution channels.

PRC

Assuming no unforeseen events with detrimental effect on business occur, sales of the Group’s
products are expected to remain healthy in the coming financial year. The Group has opened its own
Sales and Marketing Office & Warehouse in Shanghai, recruited professional personnel for its sales
team, centralized strategic advertising and promotions and has effectively increased brand name
awareness for B & B products. The establishment of the Shanghai sales office and subsequent sales
offices offers the advantage of direct distribution with less reliance on sales agents.
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The Group expects to put more efforts and resources in the southern part of the PRC, and is
considering opening a sales office in southern part of PRC during the first half of the new financial
year. There are also plans to set up new sales and marketing offices in the major cities in the PRC.

Hong Kong

Distribution of mead commenced in March 2003, and distribution channels have included wine
retailers, entertainment and dining outlets. B & B mead is also retailed, in consignment form, at
over 380 point-of-sales comprising small chain stores and restaurants.

The Group expects to carry out promotion activities in Hong Kong from the first half of the
upcoming financial year via promotion counters, promotional offers and other marketing activities,
as well as joint promotions with well established restaurants. Promoters will be hired for these
activities. The Group also expects to begin mass media exposure for its mead products.

Brand Image

The Group has developed a new corporate logo and a new product logo, “B & B”, which is pending
registration. “B & B” products are recognized as “Good Quality Food” products in the PRC, and as
a “Designated Reception Beverage” by the Zhuhai and Wuhu government authorities. The B & B
website has been updated to provide more information on “B & B” products and other natural
products to support effective marketing and brand building.

There are plans to develop new products in line with the Group’s business direction in the
manufacturing or distribution of natural products or natural wine products under the brand name of
“B & B”.

Manufacturing

There was a revision in the blueprint and construction schedule of the new plant in Zhuhai. Despite
delays as a result of SARS, construction of the first phase is progressing well, and is scheduled for
completion during the first half of 2004.

Research & Development

The Group has achieved a breakthrough in shortening the mead fermentation process to approximately
12 days. A new “B & B” product range featuring incorporation of different new flavours such as
ginseng, aloe, plum and milk into mead was developed.

In view of the soft market conditions, the impact of SARS in Hong Kong and the PRC, which
negatively affected projected business growth, and the slow recovery of the economies of Hong
Kong and the region, the Group considered it prudent to revise the planned Research & Development
(“R&D”) programme.



- 13 -

Employment and Remuneration Policies

As at 30 June, 2003, the Group employed 13 staffs in Hong Kong, 6 staffs in Singapore and 77
staffs in the PRC. Staff costs excluding directors’ remuneration amounted to approximately
HK$3,185,000 (2002: HK$2,778,000). Employees remuneration is in line with market conditions,
working experience and performance. In addition to basic salaries and provident fund contributions,
the Group also offers medical benefits and training programs. Share options may be granted to
employees based on performance valuation in order to provide incentives and rewards.

Business Prospects

The PRC’s economy is expected to show positive growth, while the economy of Hong Kong and
elsewhere in the region are showing only slow recovery. In this environment, the Group will continue
to exercise cautiousness and prudence in developing its business in the upcoming year. Sales of
products has begun to pick up in the post-SARS period and the Group is confident of increased
demand for mead and other natural products in the upcoming financial year. Market expansion in
the PRC, Malaysia, Singapore and Hong Kong will continue. Concurrently, the Group will explore
other viable markets in South East Asia.

The Group looks forward to expanding product range by diversifying the Group’s products portfolio.
R&D is important in developing more varieties and better flavours of mead for customers. As to
manufacturing, the Group intends to keep up the manufacturing capacity with the expanding product
range or to vertically integrate new products that the Group distributes.

Liquidity and Financial Resources

As at 30 June 2003, shareholders’ funds amounted to approximately HK$64,510,000. Current assets
amounted to approximately HK$79,122,000, of which approximately HK$67,910,000 were cash
and bank deposits. The Group had no non-current liabilities and its current liabilities amounted to
approximately HK$16,627,000, mainly its trade and other payables and bank borrowings. The
Group’s bank borrowings amounted to approximately HK$9,762,000 for the year ended 30 June
2003. The Group financed its operations primarily with internally generated cash flows and the net
proceeds from the new issue of the Company’s shares by way of placing and public offer in
November 2002. The net asset value per share of the Company was approximately HK$0.16. The
gearing ratio was 32.5% (2002: 204.3%) on the basis of total liabilities divided by shareholders’
funds.

The business activities of the Group are not exposed to material fluctuations in exchange rates
except the operations through its subsidiaries in the PRC and Singapore which are subject to
fluctuation in exchange rates between Renminbi, Singapore dollars and Hong Kong dollars.

For the year ended 30 June 2003, there were no significant investments in securities made by the
Group, and there were no material acquisitions or disposal of subsidiaries and affiliated companies
for this year.
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As at 30 June 2003, the Group did not have any material contingent liabilities.

As at 30 June 2003, the Group pledged certain of its bank deposits as a security for the general
banking facilities granted to the Group.

USE OF PROCEEDS

Planned usage for the Actual usage for the
period from the Listing period from the Listing
Date to 30th June, 2003 Date to 30th June, 2003

HK$ million HK$ million

Expanding the new production facilities
in Zhuhai, the PRC (note 1)
(i) purchase of land 0.2 0.2
(ii) construction cost 3.8 0.3

Conducting various research and development
programmes to increase the varieties of
the Group’s products (note 2) 1.2 0.1

Marketing and promotional activities 0.6 0.6
Purchasing new machinery for producing new

natural supplementary foods (note 1) 1.5 0
Redemption of the Convertible Notes 14.0 14.0
General working capital 0.2 0.2

Total 21.5 15.4

Note:

1. Zhuhai Plant Construction and Purchase of New Machinery

Construction of the new Zhuhai  manufacturing facilities and the purchase of new machinery have been delayed due

to the change in structured design earlier in the year.

2. Research & Development

Utilizing firm cost control measures and through an effective use of resources, the Group has successfully researched

and developed new product prototypes more quickly and more efficiently than originally anticipated. Proceeds not yet

used will continue to be applied to the R&D of the Group’s upcoming new products.
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PRE-EMPTIVE RIGHTS

There are no provisions for pre-emptive rights under the Company’s Articles of Association or the
laws of Cayman Islands which would oblige the Company to offer new shares on a pro rata basis
to existing shareholders.

DIRECTORS’ AND CHIEF EXECUTIVES’ INTERESTS IN SECURITIES

As at 30 June 2003, the interests or short positions of the directors and chief executives of the
Company in the securities of the Company and any associated corporations (within the meaning of
Part XV of the Securities and Futures Ordinance (the “SFO”), which were notified to the Company
and the Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO (including interests
or short positions which he/she is taken or deemed to have under such provisions of the SFO), or
which were required to be entered into the register required to be kept by the Company, pursuant
to Section 352 of the SFO, or which were required, pursuant to Rules 5.40 to 5.58 of the GEM
Listing Rules, to be notified to the Company and the Stock Exchange, were as follows:

Ordinary shares of HK$0.01 each (“Shares”) of the Company

Number of shares held Percentage
Capacity/ Long Short of

Name of Directors Nature of interest position position shareholding

Madam Cheung Kwai Lan Corporate interest 262,080,000 – 65.52%
(Note)

Mr. Chan Tung Mei Corporate interest 262,080,000 – 65.52%
(Note)

Note: The Shares are held by Best Frontier Investments Limited, a limited company incorporated in the British Virgin

Islands (“BVI”), which is owned as to 99.89% and 0.11% by Madam Cheung Kwai Lan and Mr. Chan Tung Mei

respectively. Madam Cheung Kwai Lan is the wife of Mr. Chan Tung Mei. Madam Cheung Kwai Lan and Mr.

Chan Tung Mei are deemed to be interested in 262,080,000 Shares.
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SHARE OPTIONS

Pre-IPO Share Option Scheme

On 18 October 2002, the Company adopted a share option scheme (the “Pre-IPO Share Option
Scheme”), under which 13 individuals, including three executive directors, one independent non-
executive director, one consultant and eight employees, have been granted by the Company options
to subscribe for an aggregate of 40,000,000 shares in the Company at an exercise price of HK$0.23.

The following table discloses details of options outstanding under the Pre-IPO Share Option Scheme
and movements during the year:

Granted Exercised Cancelled Lapsed
Outstanding during during during during Outstanding

Categories Date of Exercise at the the the the at 30 June
of grantees grant price 1 July 2002 year year year year 2003

HK$

Directors
Cheung Kwai Lan 18/10/2002 0.23 – 4,000,000 – – – 4,000,000
Chan Tung Mei 18/10/2002 0.23 – 4,000,000 – – – 4,000,000
Chan Ting 18/10/2002 0.23 – 4,000,000 – – – 4,000,000
Peter Chin Wan

Fung 18/10/2002 0.23 – 2,600,000 – – – 2,600,000

Consultant 18/10/2002 0.23 – 4,000,000 – – – 4,000,000

Employees 18/10/2002 0.23 – 21,400,000 – – (3,000,000) 18,400,000

Total – 40,000,000 – – (3,000,000) 37,000,000

Under the terms of the options granted under the Pre-IPO Share Option Scheme, these options can
only be exercised by the grantees in the following manner:

Number of shares
that can be exercised

under the Pre-IPO
Exercisable period Share Option Scheme

12 May 2003 – 17 October 2007 12,333,333
12 November 2003 – 17 October 2007 12,333,333
12 May 2004 – 17 October 2007 12,333,334
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Each of the above mentioned directors who has been granted options under the Pre-IPO Share
Option Scheme has undertaken with the Company, Guotai Junan Capital Limited, Shenyin Wanguo
Capital (H.K.) Limited (for itself and on behalf of the underwriters) and the Stock Exchange that
for a period of twelve months from the date when trading in the Shares first commences on GEM,
he or she will not dispose of (or enter into any agreement to dispose of) nor permit the registered
holder thereof to dispose of (or enter into any agreement to dispose of) any of his, her or its direct
or indirect interest in the Shares pursuant to the exercise of the options granted to him or her under
the Pre-IPO Share Option Scheme.

No share options under the Pre-IPO Share Option Scheme were exercised during the year.

Share Option Scheme

The Company has adopted a share option scheme (the “Share Option Scheme”), under which the
Board may, at its discretion, invite any persons belonging to any of the following classes of
participants, to take up options to subscribe for the shares in the Company:

(a) any employees (whether full-time or part-time) of the Company, any of its subsidiaries or any
entity (the “Invested Entity”) in which the Group holds any equity interest, including any
executive director of the Company, any of such subsidiaries or any Invested Entity;

(b) any non-executive directors (including independent non-executive directors) of the Company,
any of its subsidiaries or any Invested Entity;

(c) any supplier of goods or services to any member of the Group or any Invested Entity;

(d) any customer of the Group or any Invested Entity;

(e) any person or entity that provides research, development, or other technological support to the
Group or any Invested Entity; and

(f) any shareholder of any member of the Group or any Invested Entity or any holder of any
securities issued by any member of the Group or any Invested Entity.

The Share Option Scheme will remain valid for a period of 10 years commencing from 18 October
2002.

As at 30 June 2003, no share option had been granted or agreed to be granted under the Share
Option Scheme.
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Save as disclosed above, as at 30 June 2003, none of the directors, chief executives, or their
respective associates had any interest or short position in the shares of the Company or its associated
corporations (within the meaning of Part XV of the SFO) which would have to be notified to the
Company and the Stock Exchange pursuant to Divisions 7 and 8 of Part XV of the SFO (including
interests or short positions which they were taken or deemed to have under such provision of the
SFO) or which were required to be kept under Section 352 of the SFO or as otherwise notified to
the Company and the Stock Exchange pursuant to the minimum standards of dealing by the directors
of listed issuers as referred to in Rules 5.40 to 5.58 of the GEM Listing Rules.

SUBSTANTIAL SHAREHOLDERS

As at 30 June 2003, shareholders who had interests or short positions in the shares, underlying
shares and debentures of the Company which would fall to be disclosed to the Company under the
provisions of Divisions 2 and 3 of Part XV of the SFO or, directly, or indirectly, interested in 5% or
more of the nominal value of any class of share capital carrying rights to vote on all circumstances
at general meeting of any other members of the Group or substantial shareholders as recorded in the
register required to be kept by the Company under Section 336 of the SFO were as follows:

Number of shares held Percentage
Long Short of

Name of Shareholders position position shareholding

Best Frontier Investments Limited (Note 1) 262,080,000 – 65.52%
Cheung Kwai Lan (Note 1) 262,080,000 – 65.52%
Chan Tung Mei (Note 1) 262,080,000 – 65.52%
Choice Palace Holdings Limited (Note 2) 30,000,000 – 7.50%
COFCO (Hong Kong) Limited (Note 2) 30,000,000 – 7.50%
China National Cereals, Oils &

Foodstuffs Import & Export
Corporation (Note 2) 30,000,000 – 7.50%

Notes

1. The Shares are held by Best Frontier Investments Limited, a limited company incorporated in the BVI, which is

owned as to 99.89% and 0.11% by Madam Cheung Kwai Lan and Mr. Chan Tung Mei respectively. Madam Cheung

Kwai Lan is the wife of Mr. Chan Tung Mei. Madam Cheung Kwai Lan and Mr. Chan Tung Mei are deemed to be

interested in 262,080,000 Shares.

2. The Shares are held by Choice Palace Holdings Limited, a limited company incorporated in the BVI, which is wholly

owned by COFCO (Hong Kong) Limited, its controlling shareholder being China National Cereals, Oils & Foodstuffs

Import & Export Corporation, a state-owned enterprise established in the PRC.
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Save as disclosed above, as at 30 June 2003, the directors or chief executives of the Company were
not aware of any other person who had an interest or short position in the shares, underlying shares
and debentures of the Company which would fall to be disclosed to the Company under the provision
of Divisions 2 and 3 of Part XV of the SFO, or who was interested in 5% or more of the nominal
value of any class of share capital carrying rights to vote in all circumstances at general meeting of
any other member of the Group or any other substantial shareholders as recorded in the register
required to be kept by the Company under Section 336 of the SFO.

SPONSOR’S INTEREST

Pursuant to the sponsorship agreement dated 28 October 2002 between the Company and Guotai
Junan Capital Limited (the “Sponsor”), the Sponsor has been retained for a fee, as the continuing
sponsor of the Company until 30 June 2005.

As at 30 June 2003, neither the Sponsor nor its directors or employees or associates (as referred to
in Note 3 of Rule 6.35 of the GEM Listing Rules) had indicated an interest in the securities of the
Company or any member of the Group, or any right to subscribe for or to nominate persons to
subscribe for the securities of the Company or any member of the Group.

PURCHASE, SALE OR REDEMPTION OF THE COMPANY’S LISTED SHARES

During the period from 12 November 2002, being the date on which dealings of the Company’s
shares first commenced on GEM, to 30 June 2003, neither the Company nor any of its subsidiaries
had purchased, sold or redeemed any of the Company’s listed shares during the period under review.

CORPORATE GOVERNANCE

The Company has complied for the period from 12 November 2002 to 30 June 2003 with the
corporate governance matters as set out in rules 5.28 to 5.39 of Chapter 5 of the GEM Listing
Rules.

COMPETING INTERESTS

None of the directors or the management shareholders of the Company (as defined in the GEM
Listing Rules) had any interest in a business that competed or might compete with the business of
the Group.
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AUDIT COMMITTEE

The Company has established an audit committee with written terms of reference based upon the
guidelines published by the Hong Kong Society of Accountants. The primary duties of the audit
committee are to review the Company’s annual report and accounts, half-year reports and quarterly
reports and to provide advice and comments thereon to the Board. The audit committee is also
responsible for reviewing and supervising the Company’s financial reporting and internal control
procedures. The audit committee consisted of two independent non-executive Directors, namely
Professor Peter Chin Wan Fung and Mr. Du Ying Min. Professor Peter Chin Wan Fung is the
chairman of the audit committee. The Group’s audited results for the year ended 30 June 2003 have
been reviewed by the audit committee which was of the opinion that the preparation of such results
complied with applicable accounting standards and requirements and that adequate disclosures had
been made.

On behalf of the board
Chan Ting

Director and Chief Executive Officer

Hong Kong, 19 September 2003

This announcement will remain on the “Latest Company Announcements” page of the GEM website
for at least seven days from the day of its posting.


